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Overview
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Linked {3




Where professional groups connect

How LinkedIn Data Helps Connect the Dots
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1.2B+

Members

Real-time, first-party market
data
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96K+
65M+ Product Pages 41K+
Enterprises Skills
® o
LA Executive connections
@ @
Product Descriptions Previous

customers

-

132K+

Schools

Former and current
Employees



Every minute, More than 80%
90 people addanew @ of our members

role to their LinkedIn are outside the
profile US

More than

16,000 connections are
made per minute

More than

1.3M feed Nearly 10,000 members [ Globally, “145 hours of

apply for jobs every learning content is
minute consumed every minute

updates are
viewed per minute

over 1.2 billion people use Linkedin to connect, learn, hire, and sell —and
our membership continues to grow at double digits year-over-year.

LinkedIin Member Data, May 2025




THE BASICS

Add a photo

Members with a photo get up to:
9Xx more connection requests
21x more Profile views

36X more messages

Best practice = Include a background
photo — consider a company hashtag,
logo or brand photo

PSA — Long time, no formal headshot? We
have an editing feature!




THE BASICS

Add a background
photo

Include a background photo — consider a
company hashtag, logo or brand photo or
an image that reflects something
important to you

Best practice: Create an internal folder of
available branded background photos

(share with new hires, interns, etc.) CELEBRATE

What’s new: in premium, you can now
have a slideshow of images that rotate HISVPOAlgég
in

live on your profile.
Y P @ af
A a







THE BASICS
Record your Name

Pronounce your name for others and
make a great first impression.

Must be recorded on mobile app
e ta record 10 secs, limit background noise

Slicle away 1o cancel

Record your name Hold phone 4in away

Audia recording guidelines

{ @ all Linkedin members:.




W Fromim

dd custom button

it ey e Y o o i

Book an sppsintment | Yiews oy nevesletter

Wik nry hilag

Express interest in internal jobs >

¥ Mot wisiole bo others on Linksdin

Only hirers at your company will be abls to sea your intarest in internal jobs
and may reach out abowut new opportunitias. Learn more

| " irdizates reguired

| Salect a company from your profile®

[ Lirtkadin bl

Job tita

:: + Add title |

Lacatians®

Maorrison, Colorado, United States X

{ + Add location |

Get right to the ‘
right conversations.

Madison Calvert & - w
Crvarprise G Lo arkes, - Linkedin | ovssior & Sasvisaor | Ce Gerg, rhat
Sarinkh, Liveepscci=l & 210 = Unmsersiy

et irglor, Sl ol Colunbie, Weikad Saales - Conleel v

AN+ ren-Achore

w Monthey Fepking A Jubsslied, a0 orher rauzl conmes o s

e I LT -
I WiewinHecruiter 1 Wisit my welsite 11 More )

|

Brian Buttron (il - 1st
RVP of Sales @ med}
Book an appointment

21h -

L
g Jl.'
-

Open to volunteer for these causes

Children, Disaster and Humanitarian Relief, Edu...

Show details

&

What’s New

Add a Custom
Button & Open
To...

Add a custom button to link visitors
to your blog, websites or other
online options.

Open to now expanded to Internal
Jobs, Hiring, Find a New Job, Provide
Services and Find Volunteer
Opportunities



THE BASICS

Update your Intro

Basic info

Firsl name*

| Halay

<+ Write with AI)

| Roberto

Additional name

‘wmlnmmm Headline: Click Write with Al below the
' headline section

Please salect

S About: Click Write with Al in the Edit
about text box

eadline®

blubal Slralegic fccount Direclor & Linksdln

Experience: Click Rewrite with Al in
the Description section of under Edit
experience (You at least need to input 20

Headline* a0 q
- words describing your experience to unlock Al
Elevating Customer Experiences | Passionate About People, Platforms & Possibilities .
assistance)

{4+ Write with A1 )
h -

the Al draft betore saving so it reflects you. Learrm mare

uff Write with m) bREMIUM

B Who can use this feature?
This feature is available only to a select group of LinkedIn Premium subscribers and may gradually be
available to more Linkedlin users in the future,




THE BASICS

Update your

Edit intro

headline
Your LinkedIn byline Haley Roberto @ «
defaults to your title — Elevating Customer Experiences | Passionate About People, Platforms &

you have flexibility here! Possibilities




THE BASICS

Craft a summary

Your “elevator pitch”
Featured in your ‘About’ section

Focus on career
accomplishments and
aspirations

40+ words

Best practice = first person,
paragraph format

Edit about %

You can write about your years of experience, iIndustry, or skills. People also talk about their achievements

Or previous Joo experiences.

| am a Global Strategic Account Director at LinkedIn, with over 20 years of experience in sales and
account management. | manage our largest and most strategic customers for Linkedln Sales Solutions, a
product that helps sales professionals find and engage with prospects. | have a track record of
exceeding revenue goals, securing large contracts, and building long-term relationships with clients
across various industries. | am skilled in sales, account management, and management. My mission is to
help people and organizations achieve their potential through the power of LinkedIn. | am passionate
about social impact, diversity, and innovation, and | bring diverse perspectives and experiences to the
team.

& ™,

[ 4 Write with Al z'l FPREMIUM
M -

712(2,600




THE BASICS

& Experience

C Linkedin
etall your wor
Glabal 51rateglc Account Director - Linkadin Sales Salutions

Full-time

experience

pa L TAY
SRRkl

W Being featured on a company All Hands was definitely a kighlight of my Linkadin
|_."' career

Members with up-to-date positions _
receive up to: oy R

Winner of Leverage Award

COVID Talent Marketplace Task Force

5x more connection requests mover Ebarads, Uit

e rantha ago, we made 8 commitment 1o help Bl critial healtheare and e iEl jobs on the

nrlines of i Covid-18 pandems:, And within months, we supported filing cwer 330,000 of these

8x more Profile VieWS .<. ialivaring 4.8 million ol applications from otsr mambers

Ovur the past few woeks, wo've hoard a similar need from organi zations and members who want 1o
suppart vaccine responde effons. Onrganizmions are in need of medical and non-medical valunteens
and paid st 1o apeed the rell cut of vaccinations and keep Trontling healthcare workers free ba

10x more messages sl ot s

That's why wa are, once again, using our platiorm o cormact healthcare professicnals 1o vaccinatiar

wolnteer and paid support opporiunities with a goal of helping 1o skow the spread of Covid-19. Wa're

Best practice = first person, N i B
paragraph format + rich media
inclusion

affarts]




' ) Kim Bayma (She/Her
Lilelony Leginer. Servanl Leader. Coath
€ Volunteering

¥ Director

e THE BASICS
Add volunteer

in [t .
experience

Recruiting for Good provides a "best in class® recruiting service on a pro bono basis for agreec

ADI€ our non-pre fit partners 1o achieve results | Y prov

e coaching and training on LinkedIn's tocls in order to help non-profits achieve

Chicago Lakefront Walk MS Planning Committee M em be IS Wh Oad d d VO I u ntee r
MS Society

., e experience get up to 6x more
Profile views than those without

Committee Member

National Panhellenic Conference Inc

ar 2017 0l 20214y 5 Best practice = include board

Since 2017, I've been a member of the NPC Scholarship Committee where my primary responsibility is Seats
cholarship applications. In 2020, | the naticnal Recruitment Committee and will be helping

e soronty recruitment for future generations




THE BASICS

Feature Your
Standout Posts

Make a strong first impression

Showcase your experience and
work

Build credibility and trust

Drive traffic and engagement

Featured

Post

One of the most rewarding

T3 '__' QpCrE v

aspects of my career is engagi...

Post Post

Excited to share that I'll be a Introducing Sales Assistar
speaker at the 2025 Complex... innovative solution design

) compic i | 2025

FYMPOGIUM
snr s, wissaun SPEAKERS |

Tha Framisrn Eusnt Spacificoily for Rics Manogasment Profsesiononle

600050 —

00 L DO Wy A orsalesLinkedinsa

Navigator
&0 30 business.linkedin.com




Change the default option
from “connect” to “follow”.

To encourage people to “follow” rather than
connect, make that the default button on
executive profiles.

Members can still send an invitation with a
further click, but helps minimize unwanted
invitations and focus on audience building.

View Profile

Visibility

Settings & Privacy

Premium subscriptions » network
Help Center

activity

Visibility of your profile &

Visibility of your Linkedin

Followers

Choose who can follow you and see your public updates

Choosing "Everyone" lats people outside yvour network follow your public
updatas. If you switch from “"Everyone” to *Your connections,” you'll lose
ary out-of-network followers you have now. If you have switched to a

Everyom on Linkedin b

Make follow primary

If erabled, Follow will be the primary action whan mambers view yaur
prafile. This will alzo remove the Linkedin creator card from yaur prafile

creator profile, setting this to *Your connections” will remove that feature
from your profile, Any changes you make will take effect in about 24 hours

Close




Shape communication
preferences to minimize
noise.

To help executives manage their LinkedIn
experience, encourage them to review their
communication preferences to learn how they

receive invitations and who can message them.

Making the experience manageable helps
visible people minimize distractions and focus
on building the presence that drives business
and career goals.

Imviations to connec 1
T ho
0 eryrens A
5 e L g
Irvitations from your network
. L ui
i i
e J
Evar vl
e J
B ol
-
Sophie Jones | wmessngos
Exarutiva Assistant at Jtisa Ao] Aoy
~ u:.'L‘-'IE'.I..".JL:lIi.I - Erabl =
Oesipn bhdusty = 267 18]
Szasancd excrubuve, wader and skratg
anazzan nopeeEtianal raaageranl v ol I
mEnagars T, arodiet raagemy
e ol connectio e Copa Prcrfile
-
e
Yaur Dashhoard TRy,
T R . -
Spones
14 a5 .
Witz sz Artick i i
wua el
v
e

Hoam

- Wy we, as creatives, °
should consider live-ghar”

A &= @ n® o




And don’t forget about...

Location Education Publications Accomplishments



Audience Profile Makeover: Sara Miller

Insurance and Clairy
Sara Miller & =«
Insurance & Claims Manager st |-Mobika haple Valley, Washi
Maple Yaley Washingior, United States - Con 211 connections

Experience

T

T-Mohile
Full-time - 12 yrz

b Claims Manager

& mas

Qpengation pragram, Tacusing an campliance and cperational
affactive managemant af T-fMobia's Third Pary Clam
ing recuctians in claim frequency and severity. By
ant imgrovements in clalms processas,

“After speaking with Haley about my profile and ey s s njared ampioees.
Sara Miller @ - learning more about all the tools and enhancements
LinkedIn offers, it has gotten me excited to use LinkedIn

210 comecions — more effectively to build and showcase my g chdevteg a ks

ra T
. _ i ™,
EEED | viewin Recruiter | | . @ Pending

professional brand while connecting with others in the

cad amnloyea morale buk

industry. I’'m particularly looking forward to discovering
Activity new opportunities, expanding my reach, and learning

F13 folkvacrs

from thought leaders and experts across various fields.” A E————

wish wou all the oest Tavlar! Fleese koepon iowch!

Show all comments <

Experience

Program Manager
m T-koals

d 2013 - Presel- 11 s 0 s
Claims Team Laad

Seckiviik

Ome 00D - Ll HNE . grs 8 mas

+ Bunervised a3 team of examines in saveszl offices.
« Merdtfiecl aad acrkdsad rnanacenant af francs] proalama, and #aoea asowell as mecenmendas o aas mooe

% far continuous pracess improvement; and

Sriner reporls on caims adjudication.
sfhiant reports and taok acoroprate astion.
5 in compliance with audit reguirements, saryice centract requiremsants,

ond level af appeal far client and claimant issues regarding claim specifiz, procedural or
spacial raguasts.
- Baviewad resarye armounts on high cost clams and claims oves the authority of Uhe individual examiner.
= Manitared thirgd party claims: mantained peradical raview of Higates claims, serious vesational
rahabiitaton clams, questiznakle clams ard zensitive claims &2 determined By client.
= Maintained contact with the clisnt on claims and promated a professianal cliant ralationship; mada
recornnendations (o client as suggested by the claim steius; and crovided written resumes of specilic
claims as requesied by cliont.
- Agsured thal girect reports ane progerly licersed in the jutsdictons serviced.
= Ensurad clams files sre coded cormactly and adequate dacumentation i= madae oy claims axaminars
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Decision-makers consume
thought leadership to stay
informed about trends
affecting their industries
and to generate new ideas
for their businesses.

@AI\ &

/(

Keep up with the latest ideas in my field
71%
(o) or business sector

Understand the key trends currently
affecting my business/organization.

70/ Discover new products and offers that
0 could help my organization

Source: 2021 Edelman-LinkedIn B2B Thought Leadership Impact Study. Q1_role:. In my professional life, | use thought leadership mostly
to? Select all those that apply. Data: % of Decision-Makers that selected Keep up-to-date with the latest thinking in my field or business
sector, Understand the key trends currently affecting my business/organization, Gain insight into future trends poised to impact my
business/organization, Stimulate my thinking and help me generate new ideas for my organization or Discover new products and
offerings that might help my organization.



Start . Executive content generates as much as
conversations

that matter

Your voice makes all the 4-OM+ 1-5M+

difference in driving value
for your business

o 45K+ 5.2K+

Executive profile Company Page
Views Followers

Impressions Comments

Performance o f executive content is based on analysis of proprietary LinkedIn data




We think of
thought
leaders in

a4

Categories

1.

VISIONARY

"Challenge me"

Industry-focused

Trends and Insights
Industry Predictions
Industry Feedback
Opinions

GUIDE
"Teach Me"

Product-focused

Product Expert
FAQs & Best Practices
Demonstrations

EVANGELIST

"Inspire me"

Brand-centric:

Company Culture & Values
Philanthropy
CompanyTrends & Innovations

MENTOR
"Advise me"

People-centered:

Professional Advice
Business Leadership
Talent Advice
Personal Growth

Linked



Nothing bad happens when
women have more money.

ELLEVEST.COM

Sallie Krawcheck = a

The Visionary | 3M followers

Sallie Krawcheck, Former CEO and co-founder of
investment firm Ellevest, has a strong focus on women
in her content.

It addresses topics such as the gender wealth
gap, gender pay gap, investment strategies
and has several permanent series/hashtags:

e #FinancialFeministFriday

* Ask Sallie (essentially an AMA that has
been turned into a weekly video series)

EOITION #1B

Women don’'t have
that kind of
time to wait around.

What #ic ELLE

It's not you. It's them.
i = o T
) o

Sonvect with 2o Cheren Boancial srperi wbo aligrs molh pooy vaiues, e prep,
na ki, anc! — hast af af — taraily somypdmantang Book oo
cansultahon here

i ts day and age, wemen keces what they' e czpable of on the cock. Sng we
s ol o shos B D0 e ol our serklkasds, e canly sur career goals, mag our
achiarmients, ase for terdbank, practica aur ragobation skils, ann faan wrrd
-with carezr poaches. n olher words, we show up bo perform — 2ll vile meking
auirsEeas haltar ot e fane we i and rmady 2o e enas wa wart

Jut thz hard wark doese's lways 921 us as far a5 we spect it o

'ﬂ Sallle Kraweheek @ 2w
Fraradar of et
ven - 8

Fead wivg Lhe path lad gul for veomen by corporale ameiza and te
macdrnna financial induseng S0 e enly onn s can gn dme

EJITIOE @12

Making a defiant gesture
— in a fast car or not.

What i FLLE

SE Whatihslin :_ + Subscribe \l

The Milannial "Midlite Crisis”

il i

[ o~ EE] 43 comrenks - £ repssks

1@ Galbe Kreamchesk B - ~ooa
Faanies of Flpssl
P

=0 ks Vour

4l S TlEns P Than vou 19

Linked



“An essential guide for anyone who

wants to center themselves with
purpose.”

Laysha Ward

The Evangelist | 490k followers

Laysha Ward, former Target Exec and board
member of numerous companies focuses
her conversations on women, people of
color, and other underrepresented
communities

Laysha is very timely in the conversations she has on
LinkedIn, addressing a variety of topics, including
how Target is recommitting to its diversity, inclusion,
and belonging efforts; support and support
entrepreneurs; focus on a safe shopping
environment; and be transparent about what Target
is doing to support frontline workers.

Laysha Ward i - 2nd + Follow -
Author, C-Suite Leader, Board Member and Speake..
P 6 -®

May is Mental Health Awareness Month.

Focusing on overall wellbeing is an essential element of success ...more

€Ce 192 17 comments - 2 reposts

Laysha Ward - 71
Authar, C-5uee Laader, Board kamber and Speake...
’ 2o @

This International Women's Day | am deeply honored (o reflect on the
incredible strength, resilience, and achievements of women worldwida.
Qur journey Is a testament to the power of community and the

Laysha Ward [ - 7n- + Follow -~
Aariber, C-Sane Lagoar Boord Wembarand Sprake

Tt = IE
Ewery day, v have the power ko shape our omn path - cawring our
cheiosa, 29IUng our prnting and medng will porpese ST inle your
rela with confidene s ane Innamion and rerambar, while chers o
Larvshor Waardd

You are the
CEO of your
life and career;
you make the
calls.

leadlikeYouMeanlt  # LavshasLossons

L ] R commants. - 10 FRpcaTs

e

Linked



0l I LOIMG Annie Jean-Bagtiste (ShefHer) - 2nd
I 5 J I by J I I I J -.-J'".'m."ul': ng Tor Ewnngond| Head of aduet [neiuesiom at Googia | Te..

F rJ :{ #repast representation matters
Patti and Rscky
'S V - .,f r rl - AR Folloween =+ Fallaw
: : i J : e« ()
USA!L. the Aussie’s are bringing us Styling for Seated Fashion {for womenin
° ° wheeichars) Facebook Live Evenl 1o you on ‘Wednesday, Movember 4ih at
Annie Jean-Ba ptistes it
-
v

Annie Jean-Baptiste {She/Her] « Zno

. @
The GUIde | 175k followe - Representation matbers i all sspecis of the product design process.
BT o e
II-.'G-]._.-... on 5 T lgn Largu Engle AR

Thiz is @ first! Sony and Insomniac Games hired Dead people behind the
scenes and Matasha Ol (Oeaf actressi to make thair Dead characier
authentically refiact the character thiy croabed—a character whi .see mors

Annie Jean-Baptiste is the Head of Product Inclusion
at Google and is the author of Building For Everyone:

Styling Tor Seated Fashion (USA)

Expand Your Market with Design Practices from g o
G Oog I e ' S P rOd u Ct I n CI u Sio n tea m 1 first 'mr.ll.;'.-rlsi:l-.ad 1hat ;waral'-.ar.J m\.l-.nkln ;:n.lu.':r At e 3,'9.;..'5 nlu:.; A5 a litekarg
dancar, | had

o dye my painte shoes becauss the "rude” color was Beige — ey . Ges morne

.‘ 4|

Kiect the actress blazing a sign-language trail in new “Spider-fan’ wideo
game

Annie focuses her LinkedIn activity on inclusion:
sharing what brands are doing to create inclusive

products, providing her insight into why inclusion is a

key factor in product design, and how creatives can be

inclusive mindset.

B0 Devima Bri and 330 orrars

Linked



VAYNER

S|l CGALLERY LSTingleylone EVA MOSIDAM
VAYNMERMEDIS, "Wl wayNERS
VAYNERCOMMERCE WAYMNER-FCEA

& Gary Vaynerchuk in

The Mentor | 5M followers

Gary Vaynerchuk, CEO of VaynerMedia, is the epitome of
the Mentor personality. His social media posts focus on
answering questions from people who follow him, have
read his books, etc.

It offers everything from business advice, social media
advice, leadership, learning/growth, etc. It has adopted a
multitude of formats, including video, Live, document
uploading, and short posts.

1:z28
CARELR ATV
THAT CAN CHARGL
YDUR FUTURE

"
i -
Starting a service business? Inmvowate and challenge your The warld is gonna figure this ~ Chase the thing that you love.
Make this ane 45 sacond... thinking daily and don't get...  out one day Soon . are Yo, Peaple don't believe it but_..
Qo a6 (SR v e 147 GO a0 &80 GO e07 &1

- Linkedin 360 1 By Garyvee + Subiscribe

L

47 PAGES THAT WILL CHANGE YOUR ENTIRE
MARKETING ORGANIZATION & APPROACH

47 Pages That Will Change Your Entire
Marketing Organization & Approach

S Gary Vaynerchuk & e
ﬂ.. PR, - b, O i ki AT
~,

EASIEST WAY TO
GET MORE CLIENTS

e i

& L =1 A gl 5 s
e Coary ‘wagnan s [  Frllow
¥ Vagre

Bt -

Linked



Building Your
Executive
Presence

Executive Presence



Sharing updates vs. publishing posts

HELPING YOU GROW AND ENGAGE YOUR NETWORK

Updates

Share links, articles, images,

guotes or anything else your

followers might be interested
in

4

Publishing

Deeply explore topics that

matter to you, then watch

the comments to see your
impact



Haley Roberto ~
Pt 10 APsang

Onee you start typing about twenty words or more, and you are a Linkedin
Pramium Member, you will e thea Rewrila with Al appear...

SHARING UPDATES

@

A Rewritewithal | B &+

Share status
updates




Best practices for
sharing updates

1. Share your authentic voice

2. Post frequently

3. Start a conversation or share your point
of view

4. Include rich media to increase engagement

5. Create an opportunity for reciprocity




Publishing on LinkedIn

X

Becomes part Gets shared Reaches the largest
of your profile with your network group of professionals
assembled online



PUBLISHING

Start on your
homepage




Best practices for
publishing content

1. Create a headline that captures attention
2. Include a photo to stand out

3. Be authentic, use your voice
4. Think about your audience

5. Article length matters




Balance your content in these categories:

-

® 8 ;
. /,«*’ * .
Typically, members o L oW
8 2
want to hear from
executives on 3 Your industry You Your company
main tOpiCS News Achievements Culture
Trending Values
Best practices Lessons Behind the scenes
Failures Solutions
Challenges Achievements

Motivations

Linked @




Start posting during

Be consistent, authentic, and brief

Tuesday to Friday, from
8a.m.to 2 p.m.

1x Item 2x Posts Video Participate in the feed
every 2 months in the feed per week whenever possible 3 times a week

Toby Carrington B . 122 i s
Lhosal Sosarmas Uilece al Secane: Leded Sl wl Slage 200, Hya" Husla"Skr m F”I ow III:I
% - ) ! CEQ at Linkedin . Shane Hughes B - 1

” 2 T & Hed ul SDuloamer Suciaex & Lokscin | Sikcbinl cendarehg | Bos..
23h . @ g, gy

S s Jir AN amaring Thaml Yol ser't gal & bether squad, real

srabisee] and career gicesth ’ 1
It's afficially my B-year anniversary as tha CEQ of Congrandatioes Kikati Giacce Tannaasse row paeamas 1he (i stata 1o
: i i § o ; o
‘q Charlatle Groves [ - .. + Follow Linkedin. Thankfully the LinkedIn family has a ton e o e P
Wrarmge, fisles Davm nnmenl Fimanc s Sereeesc 3 Sa .
- dbed - ) of experts on that exact amount of time... _..maora a Kristi Biacca @ - o + Fallow
Searching far tap H249 klent 1o jon my boamin Bostan at Sosmic! E:.u;uw.r-m Auryumes Lesnen # mnopm. Cravose

Doe of the most mndorgectable dorys of Doy L.
Taday, my son ord | skood boskdes Govermor Bl Lo as he sgred ihe
rescluton dzz arng FAMNDAS swarenzss Day ard recogrized omarc

Huga epparunty b lein & tun, Blgh-areny and ssnantbue L onne

People Analytics: The Next Big Thing

Josh Bargin [ o

Cltal lntustry Bwmlpal, | stods dll aspmacts ol HE, Lusinee VR

Isadmrsnip, commorsts L, mesrubng, ard HH echnokoey e e
shvsanlae 229004

- fuke  Soenmes T el o Sl

Compzries hase been mvesting ir Peeple Analvlics ard Incusiria Psvenzlegy
snca tha late 1EKDs, going back in Frednick Winslow Taylar (fime anc maotan
sludizs, are ol rw eroes) and Carl Jung (pgeshological pes) The arginal

dea weas o scierdificzlly manage werk, using daka 4o measere lakor, sbrergtn,
metinn, ann latar angagrrmant, s<ls, and lesdarshis. N -7

G 1.616 - 148 comments - 23 reposts

art resulted im thodsands of books ard toals o meascre emeleyee

Al this



Quality > quantity

We recommend up to 3!

participate in your posts and those of
others!




Questions?



@ Haley Roberto
https://www.linkedin.com/in/haleyroberto/

Linked [}


https://www.linkedin.com/in/jillianlaks/
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